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COMMUNICATIONS OFFICER
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WELCOME

Thank you for your interest in working
with the World Hepatitis Alliance (WHA).
Hepatitis is one of the most neglected health crises of our time. Every year, 1.1 million
people die of hepatitis. Yet, with medical advances, we are now at a point where
eliminating viral hepatitis by 2030 is a real possibility. In 2016 every country in the world
signed up to meet this goal, WHA played a significant role in making that promise
happen, and we intend to hold those countries to it.
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Through our new strategy, we will mobilise community organisations to help raise
awareness, serve communities, and advocate for hepatitis elimination. We will ensure
low- and middle-income countries are not left behind. We will raise the voices of the
people and communities impacted by hepatitis to the global level to generate an
unstoppable momentum to reach our goal.
People are at the heart of the hepatitis movement. Our board brings creativity, passion
and hard work to our cause and together we achieve incredible things.
It’s impossible to outline everything that you could experience being part of WHA, but
one thing I can promise, you will never be bored.
I wish you luck with your application.

Cary James
CEO
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VIRAL HEPATITIS:
A GLOBAL CRISIS

HOW IS HEPATITIS TRANSMITTED
Mother-to-child
transmission

Unsafe injections

Viral hepatitis claims

1.1 million

Blood-to-blood
contact and
contaminated
blood products

9 in 10 people
living with viral hepatitis are
unaware

lives every year
more than
HIV and
malaria
combined

Left undiagnosed they are at risk of developing
liver cancer, or liver cirrhosis. 65% of all liver
cancer cases are related to hepatitis B or C

THE SOLUTION

Globally
350 million
people live
with
hepatitis

We have all the tools we need to
			prevent, test and treat viral
			hepatitis, with a vaccine and
effective treatments for
hepatitis B and a cure for
hepatitis C.

With concerted action, political
will and innovative financing we
can reach the elimination goals

In 2016 all
194 Member
States of WHO
signed up to
eliminate viral
hepatitis by 2030

ABOUT
US

Today, over 350 million people
live with viral hepatitis. Every
30 seconds, someone loses
their life to a hepatitis related
illness. But we know it doesn’t
have to be that way.
With a vaccine and effective treatments for
hepatitis A and B, treatments for hepatitis D and
E and a cure for hepatitis C we can eliminate
hepatitis as a public health threat by 2030. We
believe by harnessing the power of the people and
communities affected by viral hepatitis we can
accelerate action towards elimination. We are a
global network of over 300 organisations fighting
for the elimination of viral hepatitis.

314 MEMBERS

100 COUNTRIES

The World Hepatitis Alliance is
a global network of over 300
members.

We have members in over 100
countries leading the global
hepatitis advocacy movement.

Our members work on the ground with the people and

Our strength is in our collective voices coming

frontline in the fight against hepatitis.

We work together to make sure no one and nowhere

communities impacted by hepatitis, they are the

together to highlight that hepatitis is a global problem.

1 GOAL

The elimination of viral hepatitis
by 2030.
The elimination of viral hepatitis is possible, but not

without concerted effort. Together with our members
and partners we will lead and win the fight against
hepatitis.

is left behind as we race towards the elimination of
hepatitis.
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MARKETING AND

COMMUNICATIONS OFFICER

ROLES AND

RESPONSIBILITIES
•

Reports to: Marketing and Communications Manager

Develop and update the WHA’s suite

•

Conduct regular email communications

change campaigns, as well as event

•

Copywriting, sub-editing

Deliver our flagship campaigns

•

Design social media graphics, reports,

•

Manage third-party suppliers

•

Monitor and evaluate social media,

•

Produce press releases and conduct

and Communications Manager to

deliver high-impact communications,

Salary: Competitive

advocacy strategies, and behaviour-

Hours: Full-time (1.0 FTE). Currently 32 hours over four days
per week.

marketing activities

Location: Hybrid, with London office and remote working.
Some international travel may be required (less than 5%)
Application deadline: 09 May, 2022

•

It is an exciting time to be joining the World
Hepatitis Alliance (WHA), we have a new fiveyear strategy that will support and accelerate
efforts to eliminate viral hepatitis globally within
ten years. Alongside the new strategy, we
have a new brand, a new website and a new
suite of exciting campaigns, programmes and
events including the World Hepatitis Summit.
Communications is a key pillar of our work; the
lack of awareness of hepatitis is costing people
their lives, the communications team looks to
work with our global membership and partners to
address this. If you want to join a small, ambitious
and dynamic team that works at a global level to
make a difference, then this role is for you.
We are looking for someone to work closely
with the Marketing and Communications
Manager and other key staff, to position the
organisation and the hepatitis cause within the
global health landscape.

The successful candidate will deliver high
impact multi-channel global campaigns,
develop case studies and communicate the
work of WHA to key stakeholders. We are
looking for a communications all-rounder with
skills across web development, copywriting,
marketing, content creation and social media.
The ideal candidate will be a proactive, creative
problem solver ready to turn their hand to a
wide range of projects.

including World Hepatitis Day, Hep Can’t
Wait and NOhep

•
•
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•

Work effectively with the Marketing

Generate digital and print content

including interviews and case studies
Manage WHA and NOhep social media

accounts on Twitter, Facebook, Instagram
and LinkedIn

•

Deliver corporate communications

of websites

and proofreading
and infographics
and consultants

campaigns and events
media relations

to promote the work of WHA and

communicate our value to potential
funders and other stakeholders
•

Develop and implement successful

paid promotion strategies to increase

the reach and impact of our messages,

raise the profile of the organisation, and
increase engagement with our events

In return, you will enjoy our innovative fourday/32-hour working week, a generous annual
leave allowance, up to 5% matched pension
contribution, and the chance to make a real
difference to the lives of people affected by viral
hepatitis around the world.
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PERSON

SPECIFICATION
The communications officer works across
multiple projects and needs to be able to
turn their hands to a range of tasks. They are
a self-starter and creative problem-solver,
utilising their skills to create a variety of
engaging content.

Skills and abilities:

Experience

•

Design skills with a good knowledge of
the Adobe Suite

•

Web management skills with
experience of WordPress

•

Experience using MailChimp or
other email platforms including the
management of mailing lists

•

Clear attention to detail with accurate
proof-reading skills

•

Social media content generation and
management skills

•

Experience working in a marketing/
communications/PR or similar
environment

•

Experience implementing multi-channel
advocacy, awareness-raising and/or
behaviour-change campaigns

•

Experience working in and/or an

understanding of global health and
international development

Clear, precise and engaging writing
skills; including experience of
producing articles, reports and blog
content

•

Proven history of implementing

•

Proven ability to manage complex
projects from start to finish

•

Experience in managing suppliers to

•

Creative thinking capability and the
confidence to input with own ideas

•

Confident in communicating with
people from different cultural
backgrounds

•

Confident in using online analytics to
assess the effectiveness of campaigns
and using feedback to improve future
activities

communications strategies

ensure they deliver on time, to budget
and specification  

•
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•

Experience in managing organisational
social media

HOW TO
APPLY

To apply please send in a covering letter
highlighting how you meet the person specification
together with your CV.
Please send applications to
contact@worldhepatitisalliance.org.
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WORLD HEPATITIS ALLIANCE
Email
contact@worldhepatitisalliance.org
Main phone number
+44 (0)20 7378 0159
Swiss phone number
+41 (0)22 518 0616
UK office and mailing address
Unit 6, 27 Corsham Street, London
N1 6DR United Kingdom
Swiss address
86 bis route de Frontenex
Case Postale 6364
1211 Geneva 6

