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Boost your organisation’s profile on 
World Hepatitis Day and beyond: 
Making the most of social media and patient 

case studies
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Why use social media?

• Promote activities
• Raise awareness 
• Share information
• Build relationships

Social media helps to…

BUT

Only 50% of WHA 
members on social media
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Getting started: 1) Choose the right platform

• Purpose: spend time and catch up with 
friends, family, and even the news

• Demographic: EVERYONE! Almost 2 
billion people are on Facebook 

• Best for: 
• sharing news updates, photos or 

events 
• starting conversations and building 

communities

Facebook Twitter

• Purpose: share and learn in-the-
moment updates

• Demographic: many professionals and 
celebrities as well as general public

• Best for: 
• sharing latest developments in 

hepatitis, immediate updates from 
your organisation or updates and 
photos from your events

• building relationships with 
influential people

Instagram

• Purpose: share image and video
• Demographic: younger audience
• Best for: 

• images of your activities and 
behind the scenes photos
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Getting started: 2) Decide what to post 

Photos of your activities

Resources

Relevant news
Patient case studies

Blogs

Statistics 

Live videos from your events

Ask questions
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Top tips

• Visual content is key

• Link it up – direct your followers to where you want them to go

• Plan ahead – draft proactive posts and schedule in advance 
(HootSuite, Buffer, etc.)

• Social media is a two-way conversation – respond to comments 
and questions

• Look for relevant hashtags to find new conversations to join 
(e.g., #hepatitis, #NOhep)

• Join and participate in WHA member regional Facebook groups

• Measure your success – use free analytics tools to see what 
works well and use to inform future posts (Twitter Analytics, 
Facebook Insights) 
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Hepatitis B Foundation (HBF) Social Media 

Multi-pronged social media program 

• Supports HBF’s outreach, education, public 
health & research programs including our 
HBF, Hepatitis Delta Connect, Liver Cancer 
Connect, Hep B United, and newly launched 
#justB storytelling and Hep B Cure campaigns.

General tips

• Start small and grow your program.
• Cover events both live and remotely.
• Be prepared for the unexpected.
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#justB Storytelling Campaign

#justB gives voice to the stories of real people 
affected by hepatitis B.

• National story bank will increase awareness and 
understanding of hepB in order to reduce stigma 
and discrimination.

• Supporting materials generated for each featured 
storyteller are utilized on social media outlets.

• Twitter interviews introduce storytellers to twitter.
• Storytellers highlight events advocating for 

increased attention, encouraging others to join the 
conversation.
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WHD Events and the #justB Campaign

Hep B United National Summit – July 26-28, 
Washington, D.C.

• Photo booth and props provide great photo ops 
for hep B partners and advocates. 

• We’ll be posting live from Summit sessions.  
• Join the conversation with #Hepbunite!
• Select Summit sessions will be streamed live via 

Facebook Live or Periscope.
• #justB storytellers will join us at Summit 

sessions and on Capitol Hill. 
• Stay tuned for a live appearance of O’Liver B 

Hepatitis for WHD! #Olivertravels
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Why use social media on World Hepatitis Day?

#ShowYourFace #WorldHepatitisDay #NOhep

#WorldHepDay trended

2016

69,352 social media posts 363 million+ impressions

Promote your events 
and activities

Raise your 
organisation’s profile

Develop relationships 
with patients, donors, 
the public and more

Encourage participation 
in #ShowYourFace

Be part of something big!



#ShowYourFace #WorldHepatitisDay #NOhep

Leveraging World Hepatitis Day 2017

#ShowYourFace
A personalised Polaroid photo campaign
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Get involved: Take a selfie 

Show your support –
#ShowYourFace selfie tool

• Visit the #ShowYourFace
selfie tool on WHD website

• Take a selfie or upload your 
photo and add your own 
personal I AM statement

• Share your #ShowYourFace
selfie to the gallery and on 
social media
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Help us reach millions –
#ShowYourFace Thunderclap

• Thunderclap allows a single message to be mass-shared at a 
specific time and date

• Reached 14.5 million in 2016
• https://www.thunderclap.it/projects/57888-showyourface-on-

whd

Get involved: #ShowYourFace Thunderclap
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Raise awareness –
Infographics and social media graphics

Get involved: Share materials
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• Add your activities to the WHD events map
• Share live updates from your event: live streaming, 

videos, photos
• After WHD share your photos and successes and tag 

participants

Don’t forget hashtags
#WorldHepatitisDay

#ShowYourFace
#NOhep

Get involved: Promote activities
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How to secure media coverage

Strategy:
• In the absence of global new data on WHD 2017, we need to focus on leveraging 

features opportunities
• Activate media engagement at a local level

Approach: 
• Bring the campaign theme of ‘elimination’ to life through feature led local patient 

case study stories 
• Provide a call to action to join the #ShowYourFace movement in support of 

eliminating viral hepatitis on WHD 2017
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Local media engagement: country guidelines

Selecting case studies:
• Your case study should have an interesting story to tell
• Link to recent news stories or policy updates around viral 

hepatitis, e.g.:
• National blood transfusion scandal
• A new government policy on hepatitis B child 

vaccinations 

Important points to note: 
• National publications may want an exclusive case 

study that has not been interviewed before 
• Your case study needs to be comfortable being 

photographed and interviewed by a journalist
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Local media engagement: country guidelines

Preparation and developing supporting materials:

• Interview your case study to capture their story and write it up as a story
• Photograph your case study, you will need about 2-6 high resolution images 
• Create a targeted media list
• Include a paragraph on the WHD 2017 campaign, including a clear call to action, in 

your story
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Local media engagement: country guidelines

Execution:
• Contact journalists around 3-4 weeks ahead of WHD
• Be prepared for the journalist to interview your case 

study directly 
• If the journalist requests the story as an exclusive, 

respect this

Follow-up:
• Once published, make sure you publicize the great 

work on social media
• Share any successes with WHA so they can celebrate 

the great work
• Remember to thank the journalist and your case study 

for their work and time
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You can submit a question by typing it in the 
Questions section in your meeting control panel

How to ask a question

Questions?

#ShowYourFace #WorldHepatitisDay #NOhep
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Key takeaways

• Social media can directly benefit you
• Start small and grow your program
• Use photos and video wherever possible
• Schedule your posts – lots of tools available such as 

Hootsuite
• Use relevant hashtags - #ShowYourFace

#WorldHepatitisDay #NOhep
• Get involved in the #ShowYourFace campaign to be 

part of something big
• Patient case studies can be a good way to engage 

media
• Contact journalists early and prep your case study
• Tell us about your activities!
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Useful links

Social media advice: 
https://sproutsocial.com/insights/nonprofit-social-media-guide/
https://blog.bufferapp.com/social-media-non-profits
https://knowhownonprofit.org/how-to/how-to-manage-social-media

World Hepatitis Day:
#ShowYourFace selfie tool: http://www.worldhepatitisday.org/showyourface
WHD infographics and social media graphics: 
http://www.worldhepatitisday.org/en/campaign-materials
Thunderclap: https://www.thunderclap.it/projects/57888-showyourface-on-whd

Free tools:
Hootsuite: https://hootsuite.com/
Canva: https://www.canva.com/

https://sproutsocial.com/insights/nonprofit-social-media-guide/
https://blog.bufferapp.com/social-media-non-profits
https://knowhownonprofit.org/how-to/how-to-manage-social-media
http://www.worldhepatitisday.org/showyourface
http://www.worldhepatitisday.org/en/campaign-materials
https://www.thunderclap.it/projects/57888-showyourface-on-whd
https://hootsuite.com/
https://www.canva.com/
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Thank you

bridie.taylor@worldhepatitisalliance.org
www.worldhepatitisday.org
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